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FACTUAL ALLEGATIONS

Toyota is currently the world’s largest manufacturer of vehicles with net

revenues in 2009 of over 227 billion dollars,
Toyota has carefully crafted and attempted to maintain a reputation for
quality and safety in order to increase sales of its cars.
Evidence of this include various advertisements by Toyota regarding their
vehicles crash safety ratings, design, quality, and resale value.
As the Los Angeles Times (“Times”) reported in a front page story on
December 23, 2009:

A peerless reputation for quality and safety has helped

Toyota become the world’s largest automaker. But even

as its sales have soared, the company has delayed recalls,

kept a tight 1id on disclosure of potential problems and

attempted to blame human error in cases where owners

claimed vehicles were defective. After Toyota this fall

announced its biggest recall to address the sudden-

acceleration problem, it insisted publicly that no defect.

existed. This drew a rare public rebuke from the National

Highway Traffic Safety Administration, which chastised

the automaker for making ‘inaccurate and misleading

statements.’
Toyota’s carefully crafted attempts to minimize any public revelation of the
problems with its vehicles are further discussed in that same Times article:
“The automaker knew of a dangerous steering defect in vehicles, including
the 4Runner sport utility vehicle, for years before issuing a recall in Japan in
2004.” However, in 2004, it told U.S. regulators that no such recall was
necessary in here because Toyota “has received field information from the

Japanese market, but no similar information from the U.S. markets has been
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